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This is the season to fly to Vietnam 

either as your loving self or with a loved 

one. Enjoy a $100 discount if you book 

now with youtrip your trusted travel card. 

Good exchange rate and cashback. Don’t 

wait, sign up for youtrip to make your 

wish come true.

Song chosen for the post:

Journey- Don’t stop believing

Caption

Social Media Post Design 1
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Hashtags and No. of posts

#budgettravel (907K posts)

#flysolo(26.3K posts)

#youtrip (1000+ posts)

#vietnam (28.4 million posts)

#easytravel (75.5K posts)

#familytrip (8.2 million posts)

#discounttrip (100+ posts)

Social Media Post Design 1
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• Add a video of an influncer who educates viewers on how to use the 

youtrip card while she is on a trip to Vietnam.

•  Add a link in the Facebook/ Instagram post on how to book  tickets to 

Vietnam with the youtrip card.

• Finally, have Sign-up link with discount code for first-time sign-ups.

• Awareness/Interest/Desire and Call-To-Action covered in the above.
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It is the Holiday season. It is time to rest, 

relax and enjoy the world. Why not make 

a trip to the beautiful islands of Indonesia 

with youtrip. Where you can have a mix 

of serenity with a tinge of adventure.

 

Book now for for 40% of your flight and 

hotel bookings.

 

If you make a purchase of 2 tickets by 

today, you’ll get 1 ticket for the price of 1. 

Click on the link below to make your 

dreams come true J

Song to be played:

Island in the sun-by Wheezer or Beach 

sony by Audrey Kemlo

Caption
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Hashtags and No. of posts

#beachholiday (568K posts)

#indonesia (134 million posts)

#islands (3.2 million posts)

#familyholidays (611K posts)

#balivillas (264K posts)

#outlook traveller (350K posts)

#budgettravelling (5000+ posts)
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• Add a reel of the different picturesque islands of bali while having step 

by step instructions on how to use the youtrip card

•  Add a link in the Facebook/ Instagram/ Tik Tok post on the fantastic 

deals that come with vacationing in Bali  youtrip.

• Finally, have limited time offer of $100 cashback when they sign-up 

before end October.

• Awareness/Interest/Desire and Call-To-Action covered in the above..
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Month of September 2024 

User Acquisition for Direct vs Email Search 
Direct: 55, 034    
E-mail: 993

Average Engagement Time for Users

Direct: 1min 40 sec
E-mail: 5mins 24 secs
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Traffic 
Acquisition
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Month of September 2024 

Traffic Acquisition for Direct vs Email Search 
Direct: 60,727
E-mail: 2955

Average Engagement Time for Users

Direct: 59secs
E-mail: 3mins
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Comparing August and September 2024 Engagement
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Comparing August and September 2024 Engagement
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Insights and Recommendations

Based on the above data, to increase e-mail traffic, information that are related to men or unisex 
products would help to increase engagement.

To help increase engagment in the direct acquisition component, information with men or unisex 
products would hypothetically increase the duration of engagement.
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https://mailchi.mp/79c8d82684a3/youtrip
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