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Customer Persona

Technology/Social Goals/Motivation
Media

® Instagram

@ Tik Tok ® Travel for leisure

® Facebook ® Travel for business

® Linkedin ® Tobe sble to travel all of SEA

[ ] what’g_anE countries by end 2030

® Elog ®  Vigit family in Korea

® Email

[ ]

Loves watching youtube

Agaila
Park

Al S Personality Traits Challenges
Location: Singapore

¢ Adventurous
Gender: Female e Quiet personality ¢ Time constraints
Education: Degree Holder ¢ Food connoiseur because of busy work

. e Love nature schedule _

EEZS:rmn. Banker/ Frrelance e Love books ¢ Immediate family

o Thrifty members are overseas
Location: Singapore/ Korea ¢ Enjoys budgeting

+ Efficient

Lifestyle: Loves to travel,
Loves to eat, Loves ¢ Tech Sawvy
affordable luxury travel
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Customer Journey

+ How can | afford to travel to my preferred
destinations?

« What is a good app with good exchange
rate?

« What card/ app is fast to sign-up and
convenient to use?

What is the action that Ms Pak would take?

« To get ornot to get a card?

« To wait for better deals that come with the
card?

» To compare travel cards?

What or where is the buyer researching?

« What apps/ cards are good for travelling?

» Which one has most benefits, discounts,
cashback, mileage?

« Use google/ Instagram/ Tik Tok to compare

How will we move the buyer along his or her
Journey with us in mind?

Spam their email, Instagram, what'sapp ,

R e

facebook/ Tik Tok and Instagram ads

Thinking about
cards/apps that are
useful for travelling,

Convenience

Mot aware of voutrip

Researching on useful
apps and cards for
travelling

Creating awareness of

youtrip

Creating a feeling of ease by
Instagram/ facebook posts or reels,
Hash tag

Have a booth near her office, send
an e-mail, Instagram adds, facebook
ads, voutube adds, tik tok videos

SEQ, using key words in the youtrip
blog posts, spam emails, and other
social media ads like tik tok

Appeal to her goals of affordable

luxury travels and travel goals of SEA

Free download of the app and ease
of delivery of the card, Welcome
promo/ free discount/ voucher on

your first trip using the card

Have a “learn more” link, click now
for your free cashback when you
sign-up

Don't think just click, it's that easy to
use

Click now for more access to
wonderful discounts and cashback
when you purchase your tickets to
your favourtie destinations, Hassle

Free, a click away




Long Term Goal 1

Long Term Goal 2
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Short Term Goal 1

SMART GOALS

Digital Marketing Campaign would garner 10,000 followers for each platforms:

Instagram, Tik Tok and Facebook by March 2025 (6mths).

There will be 10% of the 10, 000 followers from each platform: Instagram, Tik Tok
and Facebook would sign-up as voutrip users (1000 sign-ups for voutrip for each
platform) by end Sept 2025 (12 mths).

Every month, about 1700 increment of followers for each platform: Instagram, Tik

Tok and Facebook.

Short Term Goal 2

Every month, about 84 sign-ups from each platform: Instagram, Tik Tok and

Facebook
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Social Media
Growth Strategy

See Next Slide




19ssSeN |npqVv YyeAsiy JnN

Growth Strategy

Growth Tactic

Organic marketing using Facebook

reate facebook posts about good deals
you can get with youtrip/ the list of benefits
you can get from using voutrip.

ese posts will be posted on Facebook
ith links to Tik Tok, Youtube and
nstagram.

Expected Outcome /

Part of AIDA Framework

Creating Awareness and
Interest

Followed by posts and reels on Instagram, Tik Tok
and Youtube as well paid ads on the previously
mentioned platform

FB, TIK TOK, voutube,

Creating Awareness, Interest,
Desire

Once some amount of customer data has been
collated from the lead generation form from the
various platforms, e-mail marketing, telemarketing
using what’s app, telegram and also via LinkedIn

Linkedin, What'sapp, Telegram

reating Awareness, Interest,
esire and Action

Partner with tour agencies/ airlines/ travel apps
like agoda, booking.com, Traveloka, for discounts
on ticket prices, hotel bookings, food places, and
cashbacks

Travel fair events, roadshows at major
shopping centres such as Suntec, Waterway
point

reating awareness, Interest,
esire, Action

reate referral links for further discount/ cashback or

aaaaaaaaaaa

surprise gift for successful referral)

Instagram, Tik Tok, E-mails, Telegram,
What'sapp, Facebook

IReferral recommendations
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Social Media Post
Designs

See Next Slide
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Social Media Post Design 1

e

/
FHEES CEASRED S T H AT LB A-DwS- Y40 U R
BixeP BrR1T'E N C E
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Social Media Post Design 1 L

T H E

T -

i
CEASRSDES T HUAST™. LB A-D.S- YO U R
BiXeP BrRET'E NOGE

Caption

This is the season to fly to Vietham
either as your loving self or with a loved
one. Enjoy a $100 discount if you book
now with youtrip your trusted travel card.
Good exchange rate and cashback. Don’t
wait, sign up for youtrip to make your

wish come true.

Song chosen for the post:

Journey- Don’t stop believing
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Social Media Post Design 1 L

T H E

i
C ASRED="T H A*T".-L"E"A-D.8§
BikeP BrRSI'E NOGE

- Hashtags and No. of posts
—

A0 VR

#budgettravel (907K posts)
#flysolo(26.3K posts)
#youtrip (1000+ posts)
#vietnam (28.4 million posts)
#easytravel (75.5K posts)
#familytrip (8.2 million posts)

#discounttrip (100+ posts)
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Goal/
Part of A.I.D.A Framework

 Add a video of an influncer who educates viewers on how to use the
youtrip card while she is on a trip to Vietham.

« Add alinkin the Facebook/ Instagram post on how to book tickets to
Vietnam with the youtrip card.

» Finally, have Sign-up link with discount code for first-time sign-ups.

« Awareness/Interest/Desire and Call-To-Action covered in the above.
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Social Media Post Design 2
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Social Media Post Design 2

Caption

It is the Holiday season. It is time to rest,
relax and enjoy the world. Why not make

a trip to the beautiful islands of Indonesia
with youtrip. Where you can have a mix

of serenity with a tinge of adventure.

Book now for for 40% of your flight and
hotel bookings.

If you make a purchase of 2 tickets by

-

3= today, you’ll get 1 ticket for the price of 1.
Click on the link below to make your

dreams come true J

Song to be played:
Island in the sun-by Wheezer or Beach

sony by Audrey Kemlo



Social Media Post Design 2

Hashtags and No. of posts

youtrip

#beachholiday (568K posts)
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#indonesia (134 million posts)
#islands (3.2 million posts)
#familyholidays (611K posts)
#balivillas (264K posts)

#outlook traveller (350K posts)

#budgettravelling (5000+ posts)
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Goal/
Part of A.I.D.A Framework

Add a reel of the different picturesque islands of bali while having step
by step instructions on how to use the youtrip card

Add a link in the Facebook/ Instagram/ Tik Tok post on the fantastic
deals that come with vacationing in Bali youtrip.

Finally, have limited time offer of $100 cashback when they sign-up
before end October.

Awareness/Interest/Desire and Call-To-Action covered in the above..



19sseN |npqVv yeAsiy JnN

Facebook Ad
Campaign

See Next Slide




Bl New Awareness Campaign O
00
oo New Awareness Ad Set

(7] New Awareness Ad oo (D

19sseN |npqVv yeAsiy JnN

Facebook Ad Camp

BB New Awareness Campaign > 88 1 Ad set () 1 Ad

¢ Edit @ Review

& Campaign name

New Awareness Campaign Create template

& Special Ad Categories

Declare if your ads are related to credit, employment, housing, social issues, elections or
politics. Requirements differ by country. Learn more about special ad categories

Benefits of declaring Special Ad Categories
Accurately declaring your ad categories helps you run ads compliant with our advertising
standards and helps prevent potential ad rejections.

Categorize your ads

Categories
Select the categories that best describe what this campaign will advertise

Declare category if applicable v

& Campaign details

Buying type

vign [

O Indraft

17 Campaign Opportunities

Keep checking back for new opportunities to
maintain your campaign
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Facebook Ad Campaign “

& Campaign details

Buying type 17 Campaign Opportunities

Auction v . N
Keep checking back for new opportunities to

maintain your campaign
Campaign objective ©@

® n Awareness

M Traffic

!’ Engagement

Y Leads

- App promotion

Sales



[0 Knowing Youtrip Campaign
[ 1 ]
ss New Awareness Ad Set

[O New Awareness Ad
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Facebook Ad

[ Knowing Youtrip Campaign > gg New Awareness AdSet > [J]

22 Edit @& Review

& Ad set name

Create template
New Awareness Ad Set ) mp

& Awareness

Performance goal @

Maximize reach of ads v
Facebook Page @
¥ youtrip e T

Cost per result goal - Optional
S SGD

Meta will aim to spend your entire budget and get the most 1,000 impressions using the
highest volume bid strategy. If keeping the average cost per result around a certain amount
is important, enter a cost per result goal.

Campaign n

O In draft .

17 Campaign Opportunities

Keep checking back for new opportunities to
maintain your campaign

Audience definition @
Your audience selection is fairly broad.

Specific Broad
Estimated audience size: 2.900,000 - 3,500,000 O

Li ]
© Potential reach is now estimated
audience size

Estimated audience size is an estimate of
the range of people who match your
targeting criteria. You can use this
estimate to better understand how your
targeting selections can limit or expand

-l !



Facebook Ad Campaign n

O Knowing Youtrip Campaign eue [] [ Knowing Youtrip Campaign > ge New Awareness Ad Set () 1 Ad O Indraft ‘

o8 New Awareness Ad Set & Edit © Review

. Run ads all the time
[T New Awareness Ad D

17 Campaign Opportunities

Keep checking back for new opportunities to

& Audience controls @ L .
maintain your campaign

Set criteria for where ads for this campaign can be delivered. Learn more
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@ You can set audience controls for this ad account to apply to all campaigns. Audience definition @
See audience controls in Advertising settings Your audience selection is fairly broad
Use saved audience w ]
Specific Broad

* Locations ©

Location: Estimated audience size: 2,900,000 - 3,500,000 @
« Singapore
&
A Ads reaching people in Singapore A

€ Potential reach is now estimated

From July 22, 2024, you'll need to verify your identity to run ads to audiences in audience size

Singapore. Verify now so your ads continue delivering after July 22, 2024.

About verifying your identity Estimated audience size is an estimate of

the range of people who match your
Verify identity targeting criteria. You can use this

estimate to better understand how your

targeting selections can limit or expand

' e}

Close v/ All edits saved Back m
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Facebook Ad Campalgn n .

(3 Knowing Youtrip Campaign
ss New Awareness Ad Set

[7) New Awareness Ad

i [ Knowing Youtrip Campaign s New Awareness AdSet > [ 1 Ad

& Edit @ Review

Show more options =

@ Advantage+ audience +

Our ad technology automatically finds your audience. If you share an audience suggestion,
we'll prioritize audiences matching this profile before searching more widely. Learn more

(® Audience suggestion (optional)

Save audience Switch to original audience options

© Placements

Choose where your ad appears across Meta technologies. Learn more

Advantage+ placements +

Your budget will be allocated by Meta's delivery system across multiple
placements based on where it's likely to perform best.

Show more options

Close + All edits saved

QO In draft

€ Potential reach is now estimated
audience size

Estimated audience size is an estimate of
the range of people who match your
targeting criteria. You can use this
estimate to better understand how your
targeting selections can limit or expand
your audience size. This estimate may vary
over time based on available data. You
may see improved performance with a
broader audience definition.

Learn more

Estimated daily results

Reach @

1.6K - 4.7K

Back
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Facebook Ad Campaign n

| Knowing Youtrip Campaign

== New Awareness Ad Set

(3 Youtrip the card for travel card... *** &

[ Knowing Youtrip Campaign > gg New Awareness AdSet » [ 1 Ad

2 Edit @ Review
Budget ©@

Daily budget +  $5.00 SGD

You'll spend an average of 55 per day. Your maximum daily spend is $8.75 and your maximum weekly
spend is 535, Learn more

Schedule ©

Start date

R Oct1,2024 © 12:00aM

End date
+"  Set an end date

MR Sep 30,2025 0 11:59PM

Hide options -

Budget scheduling ©

Increase your budget during specific time periods View w

Ad scheduling @

O Indraft = = @

17 Campaign Opportunities

Keep checking back for new opportunities to
maintain your campaign

Audience definition @
Your audience selection is fairly broad.

Specific Broad

Estimated audience size: 2,900,000 - 3,500,000 @

Estimated daily results

Reach ©
16K -4 7K ¥
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O Knowing Youtrip Campaign
anm
ss New Awareness Ad Set

(3 Youtrip the card for travel card...

[ Knowing Youtrip Campaign o New Awareness Ad Set
Schedule ©
Start date

A Oct1,2024 0 12:00AM
End date

' Set an end date

A Sep 30,2025 © 11.59pPMm

Hide options =

Budget scheduling @

Increase your budget during specific time periods

Ad scheduling ©@
Run ads all the time

& Audience controls ©

Close v All edits saved

31 Ad

22 Edit

aQ
=

@& Review

QO Indraft

@

17 Campaign Opportunities

Keep checking back for new opportunities to
maintain your campaign

Audience definition @
Your audience selection is fairly broad.

Specific Broad

Estimated audience size: 2,900,000 - 3,500,000 @

Estimated daily results

Reach @
1.6K-47K

o (23
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| Knowing Youtrip Campaign '} ) Knowing Youtrip Campaign 98 New Awareness Ad Se @@ Youtrip the card for travel card for you QO In draft .
08 New Awareness Ad Set & Edit @ Review
B Youtrip the card for travel card.. *** & . -
P @ Adname & Campaign Opportunities

Keep checking back for new opportunities to maintain your campaign

Youtrip the card for travel card for you Create template

@ Verifying your changes ~
Partnership ad off @ Your ad is incomplete. Please check to make sure you've added all the ...
Run ads with creators, brands and other businesses. These ads required creative assets, completed the required fields and selected a
will feature both identities in the header. Learn more Page to represent your business. (#1443048)
D Identity (] Ad preview «" Advanced preview W

* Facebook Page ©

oy outri b

€ Select a Page at the ad set level
For this ad, you must select a Page to represent your
business at the ad set level. The same Page will
automatically be selected for your ad.

Select Page

Instagram account ©@

By clicking "Publish,” you agree to Facebook's Terms and Advertising Guidelines.

Close + All edits saved Back Publish
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Facebook Ad Campaign n

oQ Create post

: Facebook Feed previ
Q} Post to acebook Feed preview -
G; youtrip '
youtrip
ust now - Q
Media Wondering what to do for the upcoming end of year break? Why not

go for a scenic hike with youtrip ® The world’s best multi-crurrency
wallet for your travels. Enjoy your trip without worrying about the
exchange rate and FX fees. Youtrip not just ease your trip but also ease

= 1200x628 s’/ B @ your mind ga
#multicurrency #budegettravel #hike #travel #holiday

Share photos or a video. Instagram posts can't exceed 10 photos.

l&d Add photo w

Let's Travel
Post details the WOI"'d

Tt with YObtl’I

Wondering what to do for the upcoming end of year break? Why not go for a scenic Make your hiking fun and easy
hike with youtrip ® The world's best multi-crurrency wallet for your travels. Enjoy your R

mufticurrency card, and get

Dﬂéﬂ@@o@oa

trip without worrying about the exchange rate and FX fees. Youtrip not just ease your various discounts every month!
trip but also ease your mind #a
= https://www.you.co/sg/
#multicurrency #budegettravel #hike #travel #holiday v
S oY Like () Comment &> Share
‘ Boost Cancel Finish later Schedule
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Facebook Ad Campaign “

NMAaLTUUURN TEcu pirovicw L | -
Scheduling options Set date and time ‘
youtrip

Schedule your post for the times when your audience is most active, or manually select a Just now - Q

date and time in the future to publish your post. Wondering what to do for the upcoming end of year break? Why not
O Facebook go for a scenic hike with youtrip # The world's best multi-crurrency

wallet for your travels. Enjoy your trip without worrying about the
B Sep 29, 2024 ®© 05:10 AM exchange rate and FX fees. Youtrip not just ease your trip but also ease

your mind g

© Active times #multicurrency #budegettravel #hike #travel #holiday

Privacy settings
Adjust your privacy settings to control who can see your post in News Feed, Watch, search the WO I'ld
results and on your profile. —

@® Public

Anyone on or off Facebook will be able to see your post. Make your hiking fun and easy
with the world's best

multicurrency card, and get
Restricted various discounts every month!

Choose certain people on Facebook who can see your post.
https://www.you.co/sq/
oY Like (J Comment &> Share
‘ Boost Cancel Finish later m
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) Your post is scheduled

aQ
=

Reach a wider audience by boosting

See your potential advertising results by

° We found an error

Total budget
$15.00
—®
Duration
99 days

B8 Wondering what you could do f...

Estimated daily results

24-69

) pe ~ -
rYost Engagement

Maybe later
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Facebook Ad Campaign “

Let's Travel |
the World = 4 i

with youtrip /

Make your hiking fun and easy e , .' ,(\?y/ ' =
with the world’s best . |
multicurrency card, and get
various discounts every month!

https://www.you.co/sg/
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Calculating ROAS

Advertisement Targeting Settings

What is your Return on Advertising Spend

VII.

Gender: Male and Female

Age Group: 20-40

Interests, based on Facebook / Instagram targeting
options: Travel

Location: Singapore

Audience Size: 10,000

Daily Budget: $15

Duration of Advertisement: 6 months- 12mths (1 year)

(ROAS)?
Advertising Goal: To have 1000 sign-
up every month

I Cost of your product / service: $10.00

m.  ROAS Calculation: (1000x10x12)/
9475= 21.97 O

o
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SEO Keywords and
Related Content

See Next Slide
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Keyword

Search

Blog Title Idea

Why did you select this keyword?

Best travel agencies in Singapore

1000

Volume

Discovering the Top Travel Agencies in

Vacation Experience

ustomers who loves to travel but do not

Singapore: Ultimate Guide for a Seamless [ike to plan their own journey. They may

search for the best travel agencies in
Singapore for this. Youtrip can partner with
these agencies to sell their product.




19sSeN |npqgyv yeAsiy JnN

' N

' [T
-

' sk

Ubersuggest

by NE dignat

Rank Tracking
SEO Opportunities
My Workspace

Chrome Extension

Site Audit

Keyword Research

Keyword Overview
Keyword Ideas
Keyword Visualization

Keywords by Traffic
Similar Websites

Content Ideas

Keyword Lists

Traffic Estimation

Backlinks

EN Vv m Ubersuggest >

Get a detalled keyword overview Language
best travel agencies in singapore English
You're using a free version of Ubersuggest. 2

Keyword Overview  :best travel agencies in singapore

SEARCH VOLUME SEO DIFFICULTY

1,000 33 S

Last Updated: 6 Months

(Q Not sure what keywords 1o use on your site? Want help doing keyword research?

2
f’a:.p . SERVICES - PLANS & PRICING
YES, HELP ME YWhat's this abot’ x

Location

ADD TO LIST

PAID DIFFICULTY

36

GENERATE CONTENT WITH Al E4
COST PER CLICK (CPC)
$1.24

The average web page that ranks in the top 10 has 42,824 backlinks and a domain authority of 33.
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Keyword

Search Volume

Blog Title Idea

Why did you select this

keyword?

Travel Card

Do you know there is a card that makes
Vou travel with ease?

argetting customers who are tech
savvy and like good deals for their
ravels.
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Projects Keayword Dwerwiew = HKeyword Research course A vUser manual [ Send fesdback

Keyword Owverview: travel card

_— SiNCapoOre s 0 DeaskKiop - Sep 15, 2024 LSO

O rwiewsr Bulk Analy=sis

e,
_,.-"l -"I...!;i"'_ Try aut Al analy=sis for Personal Keyword Difficulty and a potential position on SERP. e
pes
»,
A= O e ol # Enter domain for personalized data — Update metrics T, Export to PDF
Walumme Glaobhal Walurme It CcPC
SO0y — A= _ZFZK Cormirmercial $1_64
[ = = A | 2.9K
Kaywiorad Difficulty [ L . G.5K Competitive Density
R Tresmcd : I
ﬂa% == TH | 5.6K i ->
Possibies = LS — " N
g e ==y | G N | 3.6K
A Ml Tt ar Ry wwreasrncd T ik (=1, oL el
Middrc] WWiakll= ST tiirded] mind Lamicg s oMb LA Ads
© — 5G I

U e O o AP
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Keyword

Search Volume Blog Title Idea

Why did you select this

Best places to travel in December
on a budget

210

10 Affordable and Enchanting
Destinations to Visit in December

keyword?
ith the current inflation, many
people are looking for affordable
ravel deals for their upcoming
December break.
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Ubersuggest
A 3? EN v m Ubersuggest 4 x’.-i-.o SERVICES PLANS & PRICING "
Rank Tracking You're using a free version of Ubersuggest. | 1 3! "
SEO Opportunities
My Workspace
< i Send Feedback
Checrie Bdarson Keyword Ideas  :best places to travel in december on a budget .
SUGGESTIONS [13) RELATED |V} QUESTIONS 110) PREFPOSITIONS V) COMPARISONS |5}
Site Audit
Keyword Overview EXPORT TO CSV COPY TO CLIPBOARD £ UPDATE METRICS |
Keyword Ideas I
Keyword Visualization l _
KEYWORDS VOLUME cPC PD : 1) UPDATED
Keywords by Traffic
Simllar Websites YOUR KEYWORDS
4 Oest DiaCes 1O ravel in - . <
Contem Ideas % pascks : A Ao at ment Wit 210 5083 22 ‘2 ! months N

Keyword Lists KEYWORD IDEAS
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Search Volume Blog Title Idea

Why did you select this

Island Holiday

oing for a short vacation, an island
oliday is just for you

keyword?
Assumed that a lot of customers
ould like to go on an island
oliday
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KEYWORDS

YOUR KEYWORDS

" " ™
w ] s i = g —
e '\.1 L LILE (=} Q

KEYWORD IDEAS

To = | = i
H{dNd Creamenry n

2
]
"

D.

VOLUME

30

140

CPC

S1.04

$0.00

FD

25

25

UPDATED

5 months y

1
iy

e~
3 months
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Keywords and
Related Content
(Part 2)

See Next Slide
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Travel Asia

Content Idea

Focusing on the beautiful
kspects of Asia.

‘ How can | make this into a Social Post? Detailed Caption

hy travel to Asia? The December Holidays are

kcoming!!!

ifestyle in Singapore, travelling to Thinking of travelling but worried
eighboring countries and exploring the  pbout the cost of travelling?
idden treasures in Asia for the holidays is

A very pragmatic idea for most Don’t worry about it?
ingaporeans.

[Youtrip has the solution just for you.

ey are constantly looking for cheap and
good deals that resonates with the kiasu et 40% off for all flight tickets and
entality that locals have. otel bookings when you plan your
ravels to any Asian countries.
Fnutrin is the best multi-currency wallet for Limited offer for the first 100 sign-

ocals here to travel for their holidays. ps.
f you sign-up before 315t of October,
ou will get $50 cashback for all your
urchases.

hy wait and ponder over such an
wesome deal???

[Youtrip is the card for you ©
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Answear ThaPublic

Envglith

by degital

travel asia 279 Results

Lawrch Wolgires

10

TABLES

* ) Deemiced LoV

Giont Far Cllick |[CFC)

$0.52

-] MACVE 10 Prject

hafe

(7) Help
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Keyword (Canva Image)
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Keyword 2

Keyword

December
Holidays

Content ldea

Top 5 destinations for the
December Holidays

How can | make this into a Social Post?

Link good youtrip deals to the top 5
destinations for travels during the
December holiday penod.

Detailed Caption

Wondering what to do for this upcoming December holidays?

Below are the Top Five Travel Destinations that you should consider:

) Affable Azerbaijan

or those who are adventurous, why not explore the amazing culture of
Azerbaijan. Youtrip is offering $100 off when you buy 2 or more flight

ickets to Azerbaijan.

2) Shimmering Shanghai

hen you use youtrn) =2 purchase your hotels/ flight tickets/ souveniers, you
ill get $20 cashback for each purchase.

But if you spend $500 or more on your Youtrip card, you will get $100
ashback.
3) Beautiful Bangkok
hinking of flying to the Land of Smiles, don't wait just book with youtrip to
enjoy 20% off for all your purchases.
4) Captivating Cambodia
ambodia i1s a place filled with lots of history. If you are a historical buff, why
ot come pay visit to learn more about their rich culture. Using youtrip, will
allow you to savour the learning journey without feeling a pinch in your
pocket. Enjoy 50% off when you purchase with youtfrip.
5) Delightful Delhi
Dreaming of a picturesque place to capture memorable moments, fly to Delhi
or such an enchanted experience. Youtrip offers 30% off all hotel bookings
and flight tickets.

hy wait?? Sign up with youtrip for exclusive offers. There is first-time offer
or first sign-ups and get $200 in your card when you refer a friend O
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Google Trends

See Next Slide

~
~J




19sseN |npqVv yeAsiy JnN

Google Trends

a
= Go gIeTrends Home Explore Trending now Singapore v i @

Explore what

the world
- . bangladesh vs india m
Is searching for

right now

TRENDING IN THAILAND

Search interest, past 24 hours @

Why is bangladesh vs india trending? & Searchit
India vs Bangladesh, 2nd Test, Fri, Third day of Kanpur Test called off ‘Never Told Us What Is The
‘ Sep 27, Bangladesh tour of India,... i despite no rain Issue...,' Pitch Curator Blames...
- | hour ago » Cricbuzz T ! Fyesterday e ESPNcricinfo 3 hours ago e cricket.one
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Google Trends

Google Trends Home Explore

Trending now

© Singapore - E] Past 48 hours -

Trends

man united vs tottenham

kris kristofferson

lee hsien yang

ok lim

man dies at sentosa

1 Allitrends ~ = By relevance

Search volume

20K+

4+ 1,000%

1K+

+ 800%

1K+

+ 1,000%

500+

+ 900%

500+

+ 800%

2K+

+ 1,000%

m\

v

Trend breakdown ()

Started

18 hours ago eriktenhag tenhag man utd
A Active + 18 more

7 hours ago
~* Active

5 hours ago
~* Active

2 hours ago
~M Active

lim oon kuin

5 hours ago
~ Active

9 hours ago

~* Active

sentosa accident

30 minutes aao

Rows per page 25 ~ 1-25 of 82

(h Export ~

Past 48 hours

“ne
“ee

[~

KOREAN STAR
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Google Trends

SOCCER

- aan /
= Google Trends Home Explore Trending now 33 !
© Singapore - E] Past 48 hours ~ i Alltrends - = Byrelevance ~ (h Export -~
Trends (Updated Sep 30, 3:56 PM earch volume Started © Trend breakdown (& Past 48 hours
maminul haco 100+ 40 minutes ago 1 1
+ 1,000% ~ Active h
atlético madrid vs real madrid 5K+ 13 hours ago real madrid
+ 1,000% @ Lasted 11 hr
. . . aston villa liam delap ipswich town
ipswich town vs aston villa SK+ 19 hoursago 23073 “amcelp lpswichlown
+ 1,000% @ Lasted 15 hr + 1 more
miss universe korea ' 2K+ yesterday
, + 1,000% @ Lasted 18 hr
olves vs liverpool 10K+ yesterday premier league standings  + 12 more
+ 1,000% @ Lasted 15 hr e
chelsea vs brighton 1OK+ yesterday c.orlerpal‘rjne‘r che!sea ‘ KO rea n Sta r
+ 1,000% @ Fanted@ e @ eSRUansmnaT IS \
y newcastle united f.c. vs man city lineups
newcastle vs man city 10K+ __ )fsterda W s i x

Rowsperpage | 25 w 1-25 of 82 : > >l
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oogle Trends 1

Reasoning & Recommendations

Google Trends

Badminton had the highest interest throughout the year.

ince Soccer was trending in google Youtrip can collaborate with Badminton centres in Singapore to give their members
rends for the past 48 hours, | thoughtl fraveller's discount when they use Youtrip for their travels to any destinations to watch
ompare the sports that people might be the Badminton Championships around the world organised by the Badminton Werld
nterested in Singapore Federations.
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Google Trends 1

= (Google Trends Home  Explore  Trending Now
@ soccer . @ cricket . tennis . @ table tennis . @ badminton
Search tenm ’ haarch term ’ Search tarm ’ earch term ’ search term
Singapore ~ Past 12 months - All categories = Web Search ~

[«
Fa
b4

Interest over time (@)
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Google Trends 2

Reasoning & Recommendations

Google Trends

erhaps there is a market to target customers who loves Korean culture.

outrip can collaborate with Korean/ Singapore airlines to provide good deals for

oted that there was interest in Korean Wﬁvﬁivrvijg customers when they fly to Seoul. They can get 50% discount for their hotel

tars Eaiﬁngs and $40 cashback when they buy items using youtrip in Seoul.
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oogle Trends 2

Go gle Trends Home Explore Trending Now
® Jejulsland o ® Seoul . Nami Island . @ Busan +
Island in South Korea ’ Search term : Search term ’ Search term ’
Singapore ~ Past 12 months ~ All categories ~ Web Search ~
o Note: This comparison contains both Search terms and Topics, which are measured differently. LEARN MORE

Interest over time @)
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Google Analytics N

See Next Slide
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Google Analytics

User Acquisition

ol AI"IE“}"tiCS rl peE Q, Try searching "Users overview" :: e e

M Home  snapshot O + User acquisition: First user primary channel group (Default Channel Group) @ -~ +  Last2sdays Sep2-Sep 29,202

o ~ Q Search... Rows per page 10 - Go to: 1 1-100f12 >
@ Explore
Eon = First user prim...Channel Group) ~ + &  Total i Retuming fasnage Engaged EVNIE Couns
(e Adverti. e l_.ISE_IE }Jﬁelﬁ_ users 'E!I_'Iﬂag'E_!I"ﬂE'ﬁ_l_ _ﬁﬁ"?rSIGﬁ_S Al events -
Q rview time per per
S active user active
r acgquisition ) - B
user
‘fic acquisition
72,007 b6,661 17.813 1m 40s 0.85 1,760,337
o Total
r acquisition cohorts 100% of tota 100% of tota 100% of total Avg 0% Awg 0% 100% of tota
ement 1 Direct 55,034 45,005 12,761 1m 39s 0.78 1,204,687
s 7 Organic Search 13,565 12,899 2,556 1m 325 1.01 290,961
tion
3 Referral 4731 4,176 896 1m 48s 0.87 112,73¢
-onsole - 4  Cross-network 2426 2,272 551 2m 03s 1.01 67,50z
h Console
5 Paid Search 1,184 1,175 55 7s 0.20 6,93¢
&2 Admin ¢ 6 Email 153 802 5 255 1.45 55,83¢
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Google Analytics

Month of September 2024

User Acquisition for Direct vs Email Search
Direct: 55, 034
E-mail: 993 e

n Home snapshot

@ Explore

Average Engagement Time for Users Q oms. o

r acquisition
fic acquisition
r acquisition cohorts

ament

Direct: Imin 40 sec

tion

E-mail: Bmins 24 secs

£ Admin “

Q, Try searching "Users overview"

0+

(GO I I < <

<]

User acquisition: First user primary channel group (Default Channel Group) @ ~ +

Q, search.

First user prim..Channel Group) ~ <+

Total

Direct

Organic Search
Referral
Cross-network
Paid Search

Email

Total
users

79,007

55,034
13,565
4731
2,426
1,184

993

MNew
users

4,176
2,272
1,175

153

Rows per page:

Returning
users

17.813
12,761
2,556
896
551

55

BO2

10 -
Average
engagement

time per
active user

im 40s

1m 39s
1m 325
1m 48s
2m03s

7s

5m25s

Goto 1

Engaged
3:595 :;.IU I'Il.:i
per
active
user

0.85

0.78

Last 28 days Sep 2 - Sep 2%, 202

1-100f12 D

Event count

All events -

1.760,37<

1,204,687
290,961
112,73¢

67,501
6,93¢

55,83¢
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Google Analytics

Traffic
Acquisition

i' CMS :' Mad - Nur Alsyah :' SOM In B0 OO0k :' Outiook LJ Ny AcCount « Mabe D e 17 Oueities An . 13 TOuiC Behawvon t D The 5ot Lowe Duot D P T e e T g D The Bast Lowe Quot
o Anaiytics conversions have been renamed kny oVONts Key eventis measure the iInterachons most imporiant 10 your business. They show W In the Advertising, Reports, and Olarmuss

Explore sections of Analytics

) Analytics . Q

A Home

@ Explore
@ Advertising
tion
Hhon
tion cohorts

<

S 888N

Q

72 Organic Search

3  Relemal

ISy

Unassigned

5  Cross-network

113,454

7,230
’ -

3,598

3316

Land

(0 0;—' '.L' - i

Engaged Engagernont Average Events
SESSIONS rate engagement per
=T Do SC3520N

S550N
63573 55.91% im Ods 15.48
35466 S0.86% s 13.78
15918 69 6% imDSs 1487
4945 68 4% im 32s 19.88
325 9.03% im Dés 3006
AN 73.01% im 33s 2061
2.300 7783 3298

> Other Tavorte

Leain more about key svents

0 0

> R > - - -0 s YA
D deys Seh 2L -0 29 20

1-10 of 12 )

Evyernt cou

oy

1,760

960

| ‘3

108

O
4
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Google Analytics 0

Month of September 2024

Traffic Acquisition for Direct vs Email Search
Direct: 60,727
E-mail: 2955

Average Engagement Time for Users

Y B vs  BF Vel - Nur Al BE 500 into Outiook T Outiook My Account « Mabe Y The 17 Quelties An TouiC Behavions t The Sest Love Quot [ SeviersGuicane 1 he Bast | A

[ ]

) @ Analytics conversions have been renamed key events. Key events measure the interactions most important 10 your business. They show up in the Advertising, Reports, and Y

Explore sections of Analytics
° ° _
E-malil: 3mins S——— el o 99
[ J
: - + Last 20 deys Sep 2 - Sep 29.202

63573 55.91%

iiii

2  Organic Search

4}
2
3

(<)
-4

4]
-
2
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Google Analytics

Comparing August and September 2024 Engagement

Reports snapshot o + Engagement overview Custom Sep 1-Sep 30, 2024 . l“] Cc N
Realtime Compare: Aug 1 - Aug 31, 2024
Life cycle ~

Average engagement time per active user @ Engaged sessions per active us: @ ACTIVE USERS IN LAST 30 MINUTES @ -~

1m 39s 0.86 ’ 81

132.3% 18.4%

~ Acquisition

Overview
User acquisition ACTIVE USERS PER MINUTE

Traffic acquisition

User acquisition cohorts
q TOP PAGES & SCREENS ACTIVE USERS
~ Engagement Home 34
Overview Google Merch Shop 14
Events g1 08 Men's / Unisex | Google M... 4
=

b Apparei | Google iMerch S... 9

Pages and screens — Custom = = Compared custom range .
New | Google Merch Shop 7

Landing page

View realtime -

¥ Maoneatizatinn
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Google Analytics

Comparing August and September 2024 Engagement

Reports snapshot o + Engagement overview Custom Sep 1-Sep 30, 2024 . l“] Cc N
Realtime Compare: Aug 1 - Aug 31, 2024
Life cycle ~

Average engagement time per active user @ Engaged sessions per active us: @ ACTIVE USERS IN LAST 30 MINUTES @ -~

1m 39s 0.86 ’ 81

132.3% 18.4%

~ Acquisition

Overview
User acquisition ACTIVE USERS PER MINUTE

Traffic acquisition

User acquisition cohorts
q TOP PAGES & SCREENS ACTIVE USERS
~ Engagement Home 34
Overview Google Merch Shop 14
Events g1 08 Men's / Unisex | Google M... 4
=

b Apparei | Google iMerch S... 9

Pages and screens — Custom = = Compared custom range .
New | Google Merch Shop 7

Landing page

View realtime -

¥ Maoneatizatinn
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Google Analytics U

Insights and Recommendations

Based on the above data, to increase e-mail traffic, information that are related to men or unisex
products would help to increase engagement.

To help increase engagment in the direct acquisition component, information with men or unisex
products would hypothetically increase the duration of engagement.
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See Next Slide
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E-mail (Part 1)

Still deciding?
We offer 20% off your first purchase

youlrip

*|FNAME|*, you're on the
right track!

Sign-up Now

<]

L
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E-mail (Part 2)

PROMO CODE: ONE-TIME-20-OFF

JUTRP

Iti-currency mobile wallet
th Mastercard”

Recommended for you

=gy
—_—
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E-mail (Part

3)

Recommended for you

Wonderful Korea

Don’t hesitate to sign up now for a
relaxing trip to a land filled with lots of
wonder

$600 after 20% off

l Click here for more info

-~

Idylic Italy

= fﬁ_nl* Planning a romantic getaway with your
e ?%"J : loved one. Fly to ltaly to create

' S

——

=
A‘; > 5
“.

- memories that last a lifetime.
L S

o $899 after 20% off
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E-malil (Part 4)

Gorgeous Greece

Thinking of a picturesque wedding
shoot. Come down to the beautiful
islands of Greece that will leave both
you and your beloved mesmerised.

$765 after 20% off

PROMO CODE: ONE-TIME-20-OFF

~ Sign-upNow




E-mail (Part 5)
-

PROMO CODE: ONE-TIME-20-OFF

Follow us

00O

Copyright (C) % | LIST : COMPANY | x MV Rl N g e

*| IFNOT : ARCHIVE_PAGE | ** | LIST : DESCRIPTION | *ix | END: IF | *

Z
-
q
>,
0
<
Q
-
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o
Q
=1
Z
Q
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Our mailing address is:
* | TENOT*ARCHTVF PAGF | %% [HTMI =1 TST ANNRFSS | %xix [FNN-TF | %




Sign-up Now

Follow us

OO

Copyright (C) * | LIST: COMPANY | xSV Nls 1 W CET=Ta=Te )

* | IFNOT : ARCHIVE_PAGE | *i% | LIST:DESCRIPTION | *j* | END:IF |*
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0
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>
o
Q
=1
Z
Q
0
0
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q

Our mailing address is:
* | IFNOT : ARCHIVE_PAGE | *i* |[HTML : LIST_ADDRESS | *{* | END: IF |

Want to change how you receive these emails?

* | IF : REWARDS | »§* | HTML : REWARDS | *§* | END: IF |
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Landing Page

See Next Slide

https://mailchi.mp/79c8d82684a3/youtrip
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Landing Page (Part 1)

M Gmail

C 25 mailchi.mp/79c8d82684a3/youtrip

Budget 2024

© Speech Difficulties -...

3 WhatsApp

[™ skilled Nominated v...

G regulatory behaviou...

£ TOP POSTNATAL YO...

T How to Build Your C...

@ Check SIT Library

3 YouTube

* 0 O

»

5;0

3 All Bookmarks




19sseN |npqVv yeAsiy JnN

Landing Page (Part 2)

C 2% mailchi.mp/79c8d82684a3/youtrip

M Gmail Budget 2024 ﬂ Speech Difficulties -... (W WhatsApp E Skilled Nominated v... (& regulatory behaviou... (& TOP POSTNATALYO.. ™ How to Build Your C... @ Check SIT Library (@ YouTube

YEAR-END-SALE
with
youtrip

Singapore's best multi-currency wallet for your trip overseas.

Travel to EUROPE or ASIA to enjoy your Christmas and New year celebrations.
Email Address

First Name

Phone Number
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Landing Page (Part 3)

C 2% mailchi.mp/79c8d82684a3/youtrip

M Gmail Budget 2024 @ Speech Difficulties -... (® WhatsApp E Skilled Nominated v.. & regulatory behaviou... @8 TOP POSTNATAL YO.. ™ How to Build Your C... @ Check SIT Library

Travel to EUROPE or ASIA to enjoy your Christmas and New year celebrations.

Email Address

First Name

Phone Number

DESTINATIONS

B YouTube

* 0 O

»

=5 o

3 Al Bookmarks
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Landing Page (Part 4)

C 25 mailchi.mp/79c8d82684a3/youtrip

M Gmail

Budget 2024

© Speech Difficulties -...

& WhatsApp

[ Skilled Nominated v...

”~

& regulatory behaviou...

B TOP POSTNATAL YO... *% How to Build Your C... @ Check SIT Library @ YouTube

3y O o}

=5 o

3 All Bookmarks

Youtrip in Asia

Enjoy great exchange rate with youtirp

youtrip

DESTINATIONS

youtrip
Europe with youtrip

Enjoy the holidays without a hole in your pocket

o~




Landing Page (Part 5)

C 25 mailchi.mp/79c8d82684a3/youtrip w 0O O3 = °

M Gmail Budget 2024 @ Speech Difficulties -... (8 WhatsApp : Skilled Nominated v... & regulatory behaviou... (@@ TOP POSTNATAL YO... ™ How to Build Your C... @ Check SIT Library @8 YouTube » 3 All Bookmarks

Europe with youtrip

Enjoy the holidays without a hole in your pocket

e

Youtrip in Asia

Enjoy great exchange rate with youtirp

youtrip

19sseN |npqVv yeAsiy JnN

Amazing Asia Enchanting Europe

Thinking of a short family vacation with the family  Travelling to Europe cither on a solo trip or with
or friends. Why not enjoy this coming holiday in  family? Usc voutrip to get S50 cashback on all air
Asia with various cashbacks and discounts when  {jckets purchased with voutrip. You will not only

you purchase your hotel bookings, flight tickets  ¢¢ cashback but also 20% off vour hotel bookings

and/or souvenirs with youtrip?? With the best (. vou pay with voutrip. Why wait book with

+ i .
rates over 150+ countries and zero FX fees, voulrip now !!

youtrip is the card that will ease your mind while
you discover the treasures of Asia.
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Landing Page (Part 6)

C 25 mailchi.mp/79c8d82684a3/youtrip

M Gmail

Budget 2024

O Speech Difficulties -... @ WhatsApp u Skilled Nominated v... & regulatory behaviou... (@ TOP POSTNATAL YO.. ® How to Build Your C... @ Check SIT Library @B YouTube

S - youtrip

Reviews

. o

"I love travelling. This is the best multi-curency card that I have ever used. There are no hidden fees and

n

very good exchange rate. A card that truly is casy to use and give me a sense of peace when [ travel.

Maria

* 0 &

»

;;o

3 All Bookmarks
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Landing Page (Part 7)

C 2% mailchi.mp/79c8d82684a3/youtrip

M Gmail Budget 2024 ﬁ Speech Difficulties -... @ WhatsApp E Skilled Nominated v... & regulatory behaviou... @3 TOP POSTMATAL ¥O... ™ How to Build Your C... @ Check SIT Library @@ YouTube

"l love travelling. This is the best multi-curency card that I have ever used. There are no hidden fees and

very good exchange rate. A card that truly is easy to use and give me a sense of peace when [ travel."

Maria

"The card is a life changer especially for me, a father with three kids. Ilove how much I save when I go
on family holidays."

Lucas

* O O

»

EJ'°

3 All Bookmarks
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PDPA

See Next Slide

pdpc

PERSONAL DATA

PROTECTION COMMISSION
SINGAPORE
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o
S
>

Frivacy Policy

pdpc

PERSONAL DATA

PROTECTION COMMISSION
SINGAPORE

How will you adopt this for your business?

Accuracy of Data

O To ensure that the data collected is accurate, they can log-in to their Singpass to share
the relevant personal information required to the relevant organisation

Data protection measures

1 Implement reasonable security measures such as encryption, secure servers, and
regular audits to safeguard personal data from unauthorized access or breaches.

'l Collect only the data necessary for the intended purpose and avoid excessive or
irrelevant data collection

N
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o
S
>

Frivacy Policy

pdpc

PERSONAL DATA

PROTECTION COMMISSION
SINGAPORE

How will you adopt this for your business?

Enllection. use and disclosure of

ersonal data

[J Consent clause must be created for obtaining consent from an individual to collect,
use and disclose his personal data for the purpose of sending him marketing material
to respect their privacy of their personal data.

=1 A withdrawal clause should also be created to allow individuals the right to withdraw
their personal information/ data for the purpose of sending him marketing material.

1 You can e-mail us at youtrip@sg if you wish to know more information or send
“UNSUB” to the e-mail link previously shared. Alternatively, if you do not wish to
receive any text messages from youtrip, SMS5 “UNSUB" to 7777.

N
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Thank You
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